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  : 
 (i)      
 (ii)   1 – 8        -      
 (iii)   9 – 14         -     
 (iv)    15 – 19        -     
 (v)   20 – 22         -    
 

General Instructions :   
 (i) All questions are compulsory.  
 (ii) Question No. 1 to 8 are multiple choice questions and each question  

carry one mark. 
 (iii)  Question No. 9 to 14 are very short answer questions and each question carry two 

marks. 
 (iv)  Question No. 15 to 19 are short answer questions and each question carry three 

marks. 
 (v)  Question No. 20 to 22 are long answer questions and each question carry five 

marks. 
 

- 

SECTION - A 
 
 1.              1 
 ()    ()    
 ()    ()          
 Broadly customers can be divided into 
 (a) five kinds  (b) two kinds 
 (c) four kinds  (d) None of the above 
 
2.           1 
 ()  ()  
 ()  ()  
 In the men apparel the following subclass does not exist :  
 (a) Skirts   (b) Shirts 
 (c) Pants   (d) Pyjamas 
 
3.            1 
 ()    ()     
 ()   ()    
 Following is not a type of general merchandise retailers : 
 (a) Discount store (b) Speciality store 
 (c) Category specialist (d) Public limited company 
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4.         1 
 () 24  () 24  7  
 ()     ()   
 Emergency services should be available 
 (a) 24 hours  (b) 24  7 days 
 (c) working days (d) All of the above 
  
5.             1 
 ()    ()   
 ()   ()  ()  
 The blend of straight floor and diagonal store layout is called 
 (a) Free flow layout (b) Grid layout 
 (c) Rack layout (d) Spine layout 
 
6.           1 
 ()     ()    
 ()    ()      
 Billing accuracy is most important factor for 
 (a) Customer satisfaction (b) Reseller satisfaction 
 (c) Purchaser satisfaction (d) None of the above 
 

7.            1 
 ()   ()  
 ()  ()  () ()     
 Personal Security guards are also called 
 (a) Black Cats  (b) Bouncers 
 (c) Both (a) and (b) (d) None of the above 
 

8.         1 
 ()  () -     
 ()  ()  () ()       
 Informal communication involves 
 (a) Smiling  (b) Gesticulation 
 (c) Both the above (d) None of the above 
 

- 
SECTION - B 

 
9.  - ()      ?  2 
 What do you mean by personal grooming ? 
 
10. -     ?   2 
 What is non-verbal communication ? 
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11.      ? 2 

 What is a Control Room ? 
 

12.        ? 2 

 What are different types of Hazardous material ? 
 

13.       2 

 Explain the term telecom retail billing. 
 

14.   ( )     ? 2 

 What are the duties of Junior Merchandiser ? 
 

- 

SECTION - C 

15.        ( )    3 

 Explain major grooming tips for business women. 
 
16.             ? 3 

 Define downward communication. Why is it important in an organization ? 
 
17.           ? 3 

 What is the scope for Private Security guards in India ? 
 

18.    (  )     3 

 Describe standard operating procedure. 
 

19.           3 

 Write three points of importance of retailing.  
 

- 

SECTION – D 

20.           5 
 Write the difference between retail and wholesale billing. 
 
21.          5 
 Explain the different forms of retail store layouts. 
 
22. -  ( )      ? 5 
 What are the basic functions of merchandise planning ? 

____________ 


