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General Instructions :
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(i)  This question paper is divided into four sections.
(ii)  Section A contains 9 questions carrying one mark each. Answer all these questions.

(iii) Section B contains 12 Short Answer Type Questions carrying two marks each.
Answer any ten of these questions.

(iv) Section C contains 9 Short Answer Type Questions carrying three marks each.
Answer any seven of these questions.

(v) Section D contains 4 Long Answer Type Questions carrying five marks each.
Answer any two of these questions.

TUg-%
Section-A 1x9=9
3 3T ST oh 3TUETSRd Tl & 3T A & A TATH o H1Y 3Thek TS 1 & haetd & -
(%) = (@) gl
(M) Ifenfies (m) fafere
Products that are relatively inexpensive and are purchased frequently with minimal
effort can be classifiedas  products :
(a) Shopping (b) Convenience
(c) Industrial (d) Specialty

foraon Tl o1 weh g W e 3ere firerar &

() GEl T W HE SATE (@) TSR T BT

() fernfer gra (=) forawor o & s= % T ISR
A fundamental part of the distribution function is to get the product :

(a) To the right place at the right time

(b) Launched into new markets

(c) To intermediaries

(d) To market to avoid channel conflict
2
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The identifies the product or brand.

(a) Container (b) Label
(c) Advertisement (d) Warranty

FrferRaa niafafer 3 & wgfiid 3eTg o faao 4 s i 8 ¢

(%) foramd s (@) fergm wrfeferferart

(1) gae Tiafafeat (@) Strg A foawor wfafafemt
Which one of the following activities refers to distribution of products ?

(a) Selling activities (b) Advertising activities

(c) Promotion activities (d) Place or distribution activities
T <l YA Toreiear ST 58 o | 3TeT Ll B

(®) T (@) IR

(M) mEm (9)  STERdl

is the basic property of a service which makes it different from a product.

(a) colour (b) size
(c) expensive (d) intangibility
=1 5 9 % anfaa seqati § Wi T2 8 7
(%) ISTsHA bl Teich (@) forzaprsr
() 3ifom TR qEs IR LIRS
All of the following are the examples of unsought goods EXCEPT :
(a) Course books (b) Encyclopaedia
(c) Funeral plots (d) Insurance policy
3
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(%) AT feraom (@) yae foaum
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When a company distributes its products through a channel of distribution that

includes one or more resellers, this is known as
(a) indirect marketing (b) direct marketing

(c) multi-level marketing (d) integrated marketing

= 1 9 o) ue Farst ) fafyre fomwar i g ¢
(%) T (@) Wt
IEIEIEETI CHEIERISRI

Which of the following is not one of the distinct characteristics of service ?
(a) Untouchability (b)  Perishability

(c) Tangibility (d) Inseparability

TTEeh Teh oS! |l AT 9] ITH i & T T8 ¢an &
(%) T (@) SIeeH e

() B qeA (7) geuaed
This is the amount that the customer has to pay to receive a good or service :
(a) Price (b) Display price

(c) Discount price (d) Retail price
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= 1 9 fonegl 10 w1 & ST e 2x10=20

Answer any ten questions from the following :

10.  formum 3T foshY o g fopedl i el X 37a hifu |

Distinguish between marketing and selling on any three basis.

11. Geu AT &1 31 37 8 7

What is meant by a retailer ?

12. AT o fohegl gl 1T o Seoid <hifT |

State any two functions of labeling.

13, Torawor wreami 6t oftrent 1 G849 § Fwere |

Explain briefly the role of Channels of distribution.

14.  3cqre o =sh bl =1 L B ?

What is meant by product life cycle ?

15.  Taenfaar samel < ferel ot fomimanati =1 Seorg $ifsu |

State any two features of luxury products.

16. 3cdTE HIFehIh{ul o1 31 =T ?

What is meant by product standardization ?

17. ol g 3R v saTd |
What is meant by sales discount and allowances ?
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18. oo fasror & oo freritor s wacaquf 8 7 W89 § AwersC |

Why is pricing an important element in marketing mix ? Explain briefly.

19.  3ATcATS forawur <kt fermgl < HH13T1 T Soot@ il |

State any two limitations of online marketing.

20. uitEE o fafy= aneHi 6t g i |

List the various modes of transport.

21. YERH FAARTE ?

What is meant by publicity ?

Qus-1

Section-C
1 o 9 Torgl |1a STt o I i 3x7=21
Answer any seven questions from the following :

22. e faafor & rfta wreht i Ieor@ i |

State uncontrollable factors under pricing.

23, SAfehid foshi sl i s g 7 foshi gedq A ag ha e 2 7

What is meant by personal selling ? How is it different from sales promotion ?

24, [ TR KR 1 ? A8 ThH TR 1 HLdl @ ?

What is zero level of distribution and how does it work ?

25.  faeafa feaom fasror o o<l o) 989 8§ gw9emsy |

Explain briefly the elements of extended marketing mix.

26. %Os i fopd TehR wETRTeR Hifga fomur # 3w fomen ST @ 2 waw | qof i |
How is Facebook is used for social media marketing ? Describe briefly.
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27. oo & 31arid STE S <A ! Y9TTd ki dTct Shehi shl THEATSY |

Explain the factors affecting choice of place under distribution.

28. UG 3cTel h fohegl A farRiwanati vt Soorg hIfSu |

State any three features of unsought goods.

29.  Fa1 fomur i fa=maarati <1 Seorg I |

State the features of service marketing.

30. Teh 3T 3TN o fehal dIH SATHI 1 ot SHIfSTT |

State any three benefits of using a product.

Qg -

Section-D
T o 5 Tl Al o ST T 2x5=10
Answer any two from the following :

31.  fTorelt 3Menfires Icute o foru 3w ford S gen ot forawor Areermt 61 ey | gofa K |

Describe briefly the distribution channels that can be used for a heavy industrial
product.

32,  Hada fug & fafir ol o1 989 1§ ol Hifse |

Describe briefly the various elements of promotion.

33,  “3ATere foqur ueh Rt gk foque 7 1 aueEsy |

“Online marketing means hassle free marketing.” Explain.

34, To3IT9= % SISi ! G § GUATST |

Briefly explain the disadvantages of advertising.
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