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1. The following data can usually be obtained faster and at a lower cost than others?

(A) Survey research (B) Syndicated (C) secondary (D) Primary
2. Survey research, used to obtain a wide variety of information in a variety of situations.

(A) Feature (B) Individual (C) Selection (D) Descriptive
3. Survey research is likely to be done by which of the following ?

(A) Observation (B) Person-to-person interactions  (C) Telephone (D) Web

4. Marketing research, which form, allows explanation of difficult questions,
(A)Personal interview (B) Phone interview (C) Inspection Research (D) au to interview nalaina
5. What are the two types of research data?

(A) Qualitative and quantitative. (B) Primary and secondary.
(C) Predictive and quantitative. (D) Qualitative and predictable
6. What are the main drawbacks of the probability sample?
(A) Takes too much time (B) Sampling error cannot be measured

(C) Trust the researcher’s judgment (D) Everyone has an equal chance of choice
7. the most common research tool is used

(A) Questionnaire  (B) Moderator  (C) Telephone interviewer (D) Mechanical device
8. In marketing research , the phase is usually the most expensive .

(A) Interpreting and reporting findings (B) Research research (C) Data collection (D) Planning
9. Despite the information received by marketing managers , they often complain that it lacks

(A) Adequate information of appropriate type (B) Accurate and reliable information

(C) Quality information (D) Valid information

10. The real value of a company's marketing research and information system is in
(A) The amount of data created (B) The marketing information system that it follows
(C) Quality of customer insights (D) Different types of communication methods

11. What is the first step in the marketing research process ?
(A) Develop a marketing information system (B) Develop a research plan
(C) Implementation of research plan (D) Problems and research objectives

12. InCRM, the techniques discovered by the findings about consumers often lead to marketing opportunities.
(A) Data warehouse (B) Customer loyalty management (C) Customer relationship strategy (D) Data mining

13. What type of research is best suited to identify which demographic groups prefer diet soft drinks and why do they prefer

this? (A) Research research (B) Survey research  (C) Experimental research (D) Ethnic research
14. Which of the following is not a step in the marketing research process?
(A) Evaluate rival strategies. (B) Development of research plan for data collection.

(C) Problem and research objectives (D) Organizing information
15. What do many researchers feel when doing market research in foreign countries ?
(A)Some countries have limited personal contacts. (B) Some cultures may not value marketing research.
(C) Mail services are poor in some countries (D) All of the above
16. Qualitative research is research done to highlight customer attitudes , motivations and. Behavior.
(A) Selection visit. (B) One to one interview. (C) Focus groups. (D) All of the above
17. What are the examples of techniques for obtaining qualitative data ?
(A) Survey research in-depth interviews ; Inspection techniques ; Experiment.

(B) Video conferencing. (C) Survey research inspection (D) All of the above
18. “Which new product should be developed” is an example of ...... ?

(A) Causal (B) Researcher (C) Descriptive (D) None
19. Sources of marketing information are classified into two groups - what is it?

(A) External source ; Internal sources . (B) Working resources.

(C) vast environmental resources ; Micro Environmental Resources (D) All
20. What are the criteria for evaluating secondary data sources?
(A) Who collects the information? (B) Informant
(C) The relevance of the information; (D) the method of data collection ;
21. What are the three popular methods for obtaining basic information?
(A) experiment ; Personal interviews ; Delphi technology. (B) survey ; Interview ; Experiment.
(C) interviews and surveys ; Observation ; Experiment. (D) interviews and surveys ;
22. Marketing research is the work that connects with marketing through information
(A) Marketing, Agent (B) Buyer and User (C) Influencer and user (D) Customer
23. Marketing Information System (MIS) starts and ends with .
(A) Marketing managers (B) Marketing ends with intelligence (C) Information technology (D) consumers



24. Marketing managers and researchers define the problem they should use the following types of research
(A)Research (B) Researcher, descriptive and functional research (C) Descriptive research (D) Causal research
25. the marketing research process to have the first phase ?
(A) Implement the research plan (B) Collect and analyze the data
(C) Develop the research plan (D) Report the findings
26. The primary data is .
(A) Secondary data is always collected first  (B) Collected for special purpose on hand
(C) Information that already exists (D) Information collected for other purposes
27. collect data from two large advantages by telephone interviews, what is the purpose ?
(A) Sample control and data collection (B) Cost and response
(C) Cost and data collection (D) Variability and quantity of information
28. What research comes under a gradual approach to sampling and data collection?
(A) Causal (B) Researcher (C) Descriptive (D) Shall not
29. i is called pre-assumption of the expected result of research
(A)Hypothesis (B) Cost (C) Research problem (D) None
30. The final result is proposed
(A) Hypothesis (B) Cost (C) Research problem (D) None
31. What is a detailed blueprint of research called?
(A) Research proposal (B) Research design (C)aand b (D)aorb
32. What kind of research hypothesis obscures six of?
(A) Causal (B) Investigation (C) Descriptive (D) None
33. Must be primary relevant , current , biased and to be useful to marketers .
(A) Absolute (B) Accurate (C) Inexpensive (D) Experimental
34, Research is about collecting primary data by looking at people.
(A) Survey (B) Informative (C) Observation (D) Experimental
35. Market research works to connect the consumer and the public to the market
(A) Media (B) Information (C) Market research (D) All of the above
36. Marketing research is concerned..................
(A) Financial process (B) Marketing process (C) Business process (D) None of the above
37. Known as the Advance Plan of Research
(A)Research process (B) Research design (C) Research proposal (D) All of the above
38. Research Design ............... includes the following apart.
(A) Hypothesis (B) Cost (C) Research problem (D) None
39. Research Question statement or " research study purposes " generally
(A) Literary review is done first (B) is done after literature review
(C) will help guide the research process (D) Both A and C.
40. The source of the research problem
(A) Experience of the researcher (B) Experimental issue that needs solutions
(C) Theory and past research (D) All of the above
41. You would not expect in a qualitative research proposal
(A) Research questions (B) Research estimates (C) Hypothesis (D) Execution
42.The following are the characteristics apart from the hypothesis
(A) Clarity (B) Simple (C) Compatible (D) None
43. Some aspects of the market environment are photographed
(A) Causal (B) Researcher (C) Customer (D) None
44 Which of the following is true ? What are the benefits of saying hypotheses ?
(A) possible about the outcome of in-depth consideration whatsoever

(B) practice makes it (C) easy to bring results (D) None
45. Customer satisfaction is an example of which research design ?
(A) Qualitative (B) Quantitative (C) Executive (D) None of the above
4 6. Data analysis with qualitative research is usually
(A) Theoretical (B) Deductive (C) Applicable (D) Indicator
47. Which of the following? Isn’t that a common feature that characterizes qualitative research?
(A) Favorable design (B) Holistic process  (C) Natural investigation (D) Personal contact
48. Interview is an example of which data?
(A) Primary (B) Secondary (C) Both Aand B (D) None
49. What is the main drawback of primary data?
(A) Bias  (B) Sample design  (C) Research problem (D) Above
50. Similar to the choice of all samplesthat s called

(A)Probability (B) Probability (C) Quota (D) None



