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K-1220

M.Com. Final Examination, 2022
(Group-A)
INTERNATIONAL MARKETING
[Paper : Third (Optional) |
Time Allowed : Three Hours
Maximum Marks : 100
Minimum Passing Marks : 36

Note : Attempt all the five question one questions from each

unit is compulsory. All questions carry equal marks.
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Unit-l / S5
1. What do you mean by International Marketing? Explain
its nature and scope. [20]
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Differenciate between Domestic Marketing and

International Marketing.
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2. How do Economic, Cultural, Political and Legal
Environments effect. [20]
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Describe the Micro and Macro Marketing Environment.
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3. What do you mean by Packaging? How packaging is

advantages to Middleman and Consumers? Explain.[20]
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What is adaptation in International Marketing? Explain the

causes of adaptation.
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4, What is Advertising? What are the differences between
advertising and publicity. [20]
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Discuss the relative importance of price and non-price

factors in International Marketing.
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Unit-V/ SHE-V

5. What are the objectives of establishment of World Trade
Organization? Explain the main functions of World Trade

Organization. [20]
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Write an analytical note on Globalization.
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