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KN-365

BBA (Part-1II) Examination, 2022

(New Course)

Sales and Advertisement Management

Time Allowed : Three Hours
Maximum Marks : 100
Minimum Passing Marks : 33

Note : Attempt all five questions. One question from each unit

is compulsory. All questions carry equal marks.

Tl U U B SR AT UO% 3R d T g
HCT ofvad B @Sl gl & ok e R

UNIT-I / S5re-|

1. What is the difference between personal selling and
salesmanship? Explain the types of salesman in personal

selling.
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OR / 3YqT

What is sales management? Explain the main tools of

sales management.
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UNIT-I / SHiE-1I

2. What do you mean by sales force management? What

is importance of effective sales force management.
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OR / 3Yq(

"The fortune of a concern depends on sales which in
turn, depends on salesman". "Discuss this statement

explaining the selection procedure of salesman.
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3. "Money spent on advertisement is not wasteful." Do you

agree? Give reasons for you answer.
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OR / SYqT

What do you understand by advertising objectives?
Explain different advertising objectives. How these

objectives are determined?
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UNIT-IV / SHiE-IV

4, What is advertising process? Explain the factors or

decisions affecting advertising process.
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OR / 3YqT

What is an advertisement copy? Describe the essential

features of a good advertisement copy.
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UNIT-V / SHE-V

5. What is an advertising appeal? Discuss the methods of

presentation of such appeals.
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OR / Yq(

Why evaluation of the effectiveness of advertisement is
made? What is its need? What are the difficulties in the

evaluation of ad-effectiveness?
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