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Note : Attempt all five questions. One question from each unit

is compulsory. All questions carry equal marks.

lHkh ik¡p iz'uksa ds mÙkj nhft,A izR;sd bdkbZ ls ,d iz'u

djuk vfuok;Z gSA lHkh iz'uksa ds vad leku gSaA

UNIT-I / bdkbZ-I

1. What is the difference between personal selling and

salesmanship? Explain the types of salesman in personal

selling.
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oS;fDrd foØ; rFkk foØ; dyk esa D;k vUrj gS\ oS;fDrd

foØ;dÙkkZvksa ds izdkj crkb;sA

OR / vFkok

What is sales management? Explain the main tools of

sales management.

foØ; izcU/ku D;k gS\ foØ; izcU/ku ds eq[; midj.kksa dks

le>kb,A

UNIT-II / bdkbZ-II

2. What do you mean by sales force management? What

is importance of effective sales force management.

foØ; 'kfDr izcU/k dk D;k vFkZ gS\ izHkkodkjh foØ; 'kfDr

izcU/k dk D;k egÙo gS\

OR / vFkok

"The fortune of a concern depends on sales which in

turn, depends on salesman". "Discuss this statement

explaining the selection procedure of salesman.

^^O;olk; dk Hkfo"; foØ; ij fuHkZj djrk gS rFkk foØ;

foØsrkvksa ij fuHkZj djrk gSA** bl dFku dks le>kb, rFkk bl

lUnHkZ esa foØ;drkZ dh p;u&fof/k dk o.kZu dhft,A
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UNIT-III/ bdkbZ-III

3. "Money spent on advertisement is not wasteful." Do you

agree? Give reasons for you answer.

^^foKkiu ij [kpZ fd;k x;k /ku csdkj ugha tkrk** D;k vki

lger gSa\ vius rdZ ls mÙkj nhft,A

OR / vFkok

What do you understand by advertising objectives?

Explain different advertising objectives. How these

objectives are determined?

foKkiu mn~ns';ksa ls vki D;k le>rs gSa\ fofHkUu foKkiu

mn~ns';ksa dk o.kZu dhft,A buds mn~ns';ksa dks dSls fu/kkZfjr

djrs gSaa\

UNIT-IV / bdkbZ-IV

4. What is advertising process? Explain the factors or

decisions affecting advertising process.

foKkiu izfØ;k ls vkidk D;k vk'k; gS\ foKkiu izfØ;k dks

izHkkfor djus okys ?kVdksa ;k fu.kZ;ksa dh iw.kZ O;k[;k dhft,A

[P.T.O.]
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OR / vFkok

What is an advertisement copy? Describe the essential

features of a good advertisement copy.

foKkiu izfr D;k gS\ ,d vPNh foKkiu izfr ds vko';d

y{k.kksa dk o.kZu dhft,A

UNIT-V / bdkbZ-V

5. What is an advertising appeal? Discuss the methods of

presentation of such appeals.

foKkiu vihy dk D;k vFkZ gS\ fofHkUu izdkj dh vihyksa rFkk

muds izLrqrhdj.k ds <ax dk o.kZu dhft,A

OR / vFkok

Why evaluation of the effectiveness of advertisement is

made? What is its need? What are the difficulties in the

evaluation of ad-effectiveness?

foKkiu izHkkoksRikndrk ewY;kadu D;ksa fd;k tkrk gS\ bldh D;k

vko';drk gS\ blds ewY;kadu esa dkSu&dkSu lh dfBukb;k¡

vkrh gSa\

----x----




