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Note

SECTION - A
(i) Answer ALL the questions
liii eacn question cairies Tw6 marks.

1. What is organised retailing ?

2. What is OackinO ? ffi
3. What is Marketing mix ?

4. What is meant by Merchandising Management ?

5, Define Layout.

6. Who is speciality salesman ?

7. Write the importance of CRM.

L What are the satety measures at work place in retails ?

9. What is Fax Machine ?

10. What is the Communication Cycle ?

SECTION - B
Note : (i) Answer ANY FIVE questions.

(ii) Each question carries SIX marks.

Max. Marks : 50

(10x2=20)

(5x6=30)

l1 . Explain the functions of retailing.

12. Explain the 4 P's in Marketing mix.

13. Explain the methods of merchandise.

14. Explain the steps in store layout.

15. Explain the duties and responsibilities ol salesman.

16. What are the stens in CRM ? ffi
17. Describe the skills required lor personal grooming.

18. What are the forms of communication ?
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SECTION - A
Xu.bber: : (i) erQ p6po$ 5;!"C'"55re! GJ.otr))Sx

G) Fca 66)$aodr A:.d:1,.o.

1. 5j5&$6 ig$! e$r.3$J ?

^ EEEI
2. J'53oh er5n"33o ? ffi
3. 5ra6eJof, f:55r5:: eroeJ SSJe^3 ?

4. 5gE5) $6srJ.ia er5n Sic ?

5. 6 sOe.tC6sCoO$).

0. rp65qf erfo6sooqcb6c erbn" J56.: ?

7. CRM ofr:51, Otuo5Of: p-o5od.

s. o€etd rp aof, 66;od &n:sboi:r ev"gxger 5r z
9. )5Sp o13o165r ebn"3$c ?

10. snJ$3rF 560 erod Srce3 ?

SECTION - B

Xt}56eD : (i) 53$ 6od5r 66)o5 r:fFS5oJeD p-otuir.
(ii) tr3 66J$ ee5o5rcb6ec.

11. .)ed 5gS! o3o51, S(i:etu 350o5o&.

12. 5c"66e3ofi lc55)od + P's sxr: 35ooSo&.

13. 5:6boQd 5€6:oXr: )50o5o6.

14. {6 d erge.Sd$ d6ob: Dboobo&.

15. eretyoo.tl0 obElr S4i:o: SJOob elq55PoSr 35oo,5oe

16. CRM d ox* le"o^: r ffi
17. 5q;6et ({rSJoES erf fcff:f p0e*5o5: 350o5o&.

f 8. $JJ"SC€5{S obsb 6}i-eD 5tue.3 ?

Mar. Marks : 50

(10x2=20)

(5x6=30)
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