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1. Mall A -
(A) Cluster of retail shops (c) Cluster of offices
(B) Cluster of wholesale shops (d) None of the above
2. Types of pattern making i.e.-
(A) Drafting (c) Flat pattern
(B) Drapping (d) All of the above
3. Clothing is a product.
(A) Dual dimension (c) Fourth dimension
(B) Tri dimensional (d) None of the above
4. What are the principles of design in the modern age?
(A)2(a)4
(B)3()5
5. What is the first and main element of design?
(A) Line (c) Shape
(B) Color (d) Size
6. What is the most important element of design?
(A) Color (c) Shape
(B) line (d) texture
7. How can the fabric be felt and seen?
(A) Rough (c) Textured
(B) Sleek (d) Gloss
8. What is the element of design that is defined by boundaries such as a border or color and is used to emphasize part of
the page?
(A) Shape (c) Texture
(B) Line (d) Color
9. is the uniform load distribution of the design.
(A) Center (c) Equilibrium
(B) Scope (d) Value
10. Color increase and decrease can be seen by
(A) Shape (c) Value
(B) Intensity (d) Texture
11. Exhibition A-
(A) For advertising the item (c) Presenter of the item
(B) For window display (d) None of the above
12. Dummy Station A-
(A) Large quantity of items (c) To make fashionable wear
(B) For window display (d) Presenter of the item
13. Visiting Card -
(A) Technical person (c) (a) and (b) both
(B) For personal contact (d) None of the above
14. Boutique A-
(A) Store for special items (c) For window displays
(B) For item advertising (d) Chain store
15. Franchise Store -
(A) For window displays (c) To make fashionable wear
(B) Chain store (d) None of the above



16. Fashion Show-
(A) Creator of things (c) Presenter of things
(B) For window display (d) None of the above
17. Manufacturer A-
(A) Creator of things (c) For personal contact
(B) Technical person (d) For advertising the item
18. Fashion designer
(A) Presenter of the item (c) (a) and (b) both
(B) Technical person (d) None of the above
19. Mannequin -
(A) For window displays (c) To make fashionable wear
(B) Presenter of the item (d) None of the above
20. Wholesale -
(A) Presenter of the item (c) For window display
(B) Large quantity of items (d) (a) and (c) both
21. Fashion is , Which is accepted by individuals as soon as it is presented in the market.
(A) Leaders (c) Followers
(B) Acceptor (d) Copier
22. CAD stands for Computer Aided
(A) Drafting (c) Design
(B) Drawing (d) Designer

23. The fashion cycle has steps.
(A 7(C)4
(B)3(d)5

24. MBO stands for Multi Outlet.

(A) Brands (c) Bulletin
(B) Boutique (d) Batch
25. CIM stands for Computer Integrated
(A) Manufacturing (c) Manual
(B) Market (d) Merchandising
26. Cine world shows the style of fashion like
(A) Media (c) TV Show
(B) Movies (d) Boutiques
27. Mixed type of garment is made by Mishra method using tailor's help and .
(A) Drafting (c) Draped
(B) Slash (d) Flat pattern
28. The most effective means of advertising fashion-
(A) Social TV serials (c) Movies
(B) Fashion show (d) All of the above
29. A human figure with an inverted triangle is called a shape.
(A) Triangle (c) Diamond
(B) heart-like (d) apple shape
30. Retail Market A -
(A) Close to the residence (c) In the center of the city
(B) Away from residence (d) Not one
31. People who are the founders of fashion show about the acceptance and rejection of fashion.
(A) Manufacturer (c) Consumer
(B) Seller (d) Buyer
32. The process is considered a follower of fashion.
(A) Consumer (c) Attitude
(B) Leader (d) Style
33. The fashion trend sees movement in fashion.
(A) Line (c) Planning
(B) Guidance (d) Direction



34. Fashion cycle means the time of fashion in which fashion
(A) Existence (c) Fed
(B) End (d) Beginning
35. Fashion goes through different stages of which the main steps are associated with the fashion life cycle.
(A)3(a)4
(B)5(d) 6
36. When fashion becomes very popular it is called state.
(A) Presentation (c) Disclaimer
(B) Growth (d) Supreme
37 is the final stage of the fashion cycle.
(A) Obsolescence (c) Supreme
(B) Decrease (d) Increase
38 The pace of adaptation to fashion is among people in rural areas rather than in cities.
(A) Low (c) High
(B) Continuous (d) Similar
39. The cost of clothing for 39 different businesses is based on the demand of
(A) Similar (c) Stylish
(B) New (d) Separate
40. Stylish attire is not as necessary as attire.
(A) Style (c) Selection
(B) Festival (d) Comfort
41. The phase is the second phase of the fashion cycle.
(A) Growth (c) Presentation
(B) Supreme (d) Decrease
42. The wholesaler is the link between the manufacturer and the
(A) Retailer (c) Pedestrians
(B) Customers (d) None
43 has social significance especially in rural areas.
(A) Chain department store (c) Boutique
(B) General merchant shops (d) Mail order sellers
44 is a retail outlet with many locations, central management and brands.
(A) Boutique (c) Mail order seller
(B) Chain department stores (d) General merchant stores
45. Mail order sales are known as sales.
(A) Retail (c) Quantity
(B) Wholesale (d) Catalog
46 Boutique is a word.
(A) Latin (c) Greek
(B) French (d) British
47. A boutique is a small store that produces a limited number of garments.
(A) Specialty (c) Retail
(B) Franchise (d) General
48. Fairies transport items to deliver goods to people at home.
(A) Large (c) Food
(B) Small (d) Designer
49. The store only sells luxury items.
(A) Chain store (c) Boutique
(B) Retail shop (d) Mile order sales
50. Boutiques prepare their suits for people according to the order.
(A) General (c) Special
(B) Higher (d) All of the above



