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Note : Attempt all five questions. One question from each unit

is compulsory. All questions carry equal marks.

lHkh ik¡p iz'uksa ds mÙkj nhft,A izR;sd bdkbZ ls ,d iz'u

djuk vfuok;Z gSA lHkh iz'uksa ds vad leku gSaA

UNIT-I/ bdkbZ-I

1. Discuss the importance of Marketing in a Developing

Economy.

,d fodkl'khy vFkZO;oLFkk esa foi.ku ds egRo dh foospuk

dhft,A
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OR / vFkok

Explain the various theories of consumer behaviour.

miHkksDrk O;ogkj dh fofHkUu fopkj/kkjkvksa dks le>kb,A

UNIT-II / bdkbZ-II

2. What are the main branding policies available to business

and industry. Explain.

O;olk; ,oa m|ksx ds fy, miyC/k izeq[k czk.M uhfr;k¡ dkSu&lh

gSa\ le>kb;sA

OR / vFkok

Describe the main components of promotion mix.

lao/kZu feJ.k ds izeq[k la?kVdksa dk o.kZu dhft,A

UNIT-III/ bdkbZ-III

3. Explain the various steps in price determination of new

product.

uohu mRikn ds ewY; fu/kkZj.k ds fy, mBk;s tkus okys fofHkUu

pj.kksa dh O;k[;k dhft,A

OR / vFkok
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What are the various objectives which the marketing

manager keeps in view while making price decisions?

ewY; fu/kkZj.k lEcU/kh fu.kZ; ysrs le; foi.ku izcU/kd fdu

fofHkUu mn~ns';ksa dks /;ku esa j[krk gS\

UNIT-IV / bdkbZ-IV

4. What are the various methods of distribution of a

consumer product?

,d miHkksDrk inkFkZ dks forfjr djus ds dkSu&dkSu ls

ek/;e gSa\

OR / vFkok

Define wholesaler. Explain its functions and economic

justification.

Fkksd O;kikj dh ifjHkk"kk nhft,A blds dk;ksZa rFkk vkfFkZd

vkSfpR; dks le>kb;sA

UNIT-V / bdkbZ-V

5. Explain the procedure of Marketing Research. Discuss

also the limitations of Marketing Research.

foi.ku vuqla/kku dh izfØ;k dks le>kb,A bldh lhekvksa dks

Hkh crkb,A

[P.T.O.]
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OR / vFkok

Mention the usefulness of marketing information. What

are the systems of obtaining marketing information?

foi.ku lwpuk dh mi;ksfxrk crkb;sA foi.ku lwpuk izkIr djus

dh D;k jhfr;k¡ gSa\
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