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KN-355

BBA (Part-II) Examination, 2022
(New Course)
MARKETING MANAGEMENT
Time Allowed : Three Hours
Maximum Marks : 100
Minimum Passing Marks : 33

Note : Attempt all five questions. One question from each unit

is compulsory. All questions carry equal marks.
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1. Discuss the importance of Marketing in a Developing

Economy.
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Explain the various theories of consumer behaviour.
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2. What are the main branding policies available to business

and industry. Explain.
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Describe the main components of promotion mix.
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3. Explain the various steps in price determination of new

product.
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What are the various objectives which the marketing

manager keeps in view while making price decisions?
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UNIT-IV / SBE-IV

4. What are the various methods of distribution of a

consumer product?
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Define wholesaler. Explain its functions and economic

justification.
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UNIT-V / SHRE-V

5. Explain the procedure of Marketing Research. Discuss

also the limitations of Marketing Research.
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Mention the usefulness of marketing information. What

are the systems of obtaining marketing information?

fqe =T @l ST Segdl 9o gEen g S
%l @ Ofedr 87

KN-355/1000 (4)



