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KN-1214

P.G.D.B.M. Examination, 2022

MARKETING RESEARCH AND
CONSUMER BEHAVIOURS

| Paper : Fifth ]
Time Allowed : Three Hours
Maximum Marks : 100

Minimum Passing Marks : 36

Note : Attempt any five questions. All question carry equal

marks.
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1. "Marketing Research is vital for evolution of sound

marketing strategy" Explain this statement.
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Mention the usefulness of Marketing Information. What

are the systems of obtaining marketing information ?
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What is meant by test marketing? Explain the process of

test marketing.
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Explain the methods of Sales Forecosting for a new

product.
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What is meant by Sales Analysis? Describe the objects

and types of sales analysis.
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6. Describe the main features of legislation made in India

for protecting consumers.
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7. What do you understand by Market Segmentation?

Discuss its importance.
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8. What do you mean by Consumer's Personality and
Behaviour. Describe the theories of Consumer

Personality.
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9. What do you understand by Motivation Research?

Discuss its limitations.
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10. Explain Consumer Behaviour. Throw light on Consumer

Movement in India.
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