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H-7044

M.Com. (Semester-IV) Examination, 2022
CONSUMER BEHAVIOUR
Time Allowed : Three Hours
Maximum Marks : 70
Minimum Passing Marks : 25

Note : Question paper is divided into four sections. Attempt
questions of all four sections as per direction. Distribution

of marks is given in each section.
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SECTION-A | vs-H

( Objective Type Questions )
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1. Attempt any ten questions. Each question carries 1
mark. [10x1=10]
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(i) If performance meets consumer expectations, the

consumer is :

(a) Satisfied
(b) Dissatisfied
(c) Delighted
(d)  Happy
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(ii) First stage in the basic model of consumer

decision making is

(a)
(b)
(c)
(d)

Purchase

Information seed

Need

Evaluation of alternatives
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(iii) When goods and services are purchased for use

in the production or assembling of products that

are sold and supplied to others is known as :

(a)
(b)
(c)
(d)
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Individual Buyer Behaviour
Business Buyer Behaviour
Consumer Buyer Behaviour

Secondary Buyer Behaviour
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(iv) The Buying process starts when the buyer

recognizesa .

(a) Product or service
(b) Shop or Market
(c) Need or problem

(d) Money or status
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(v)

is nothing but willingness of consumers to

purchase products and services as per their taste,

need and of course pocket.

(a)

(b)

(c)

(d)

Consumer Behaviour

Consumer Interest

Consumer Attitude

Consumer Perception
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(a)

(b)

(c)

(d)
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(vi) refers to how an individual perceives a

particular message.

(a) Consumer Behaviour
(b) Consumer Interest
(c) Consumer Attitude

(d) Consumer Interpretation
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(c)  SUHERT A

(d)  SUHERT 2

(vii) is one of the most basic influences on an

individual's needs, wants and behaviour.
(a) Brand

(b) Culture

(c) Product

(d) Price
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(a)
(b)
(c)
(d)
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(viii)  In terms of consumer behaviour, Culture, Social

class and Reference group influences have been

related to purchase and .

(a)
(b)
(c)
(d)

Economic situations
Situational influences
Consumption decisions

Physiological influences
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(ix) Many Sub-cultural barriers are decreasing

because of mass communication, mass transit

and

(a)

(b)

(c)

(d)

decline in the influence of religious values

decline in Communicational influences

short awareness of brands in the market

strong awareness of pricing policies in the

market.
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(b)

(c)

(d)
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(x) _______are transmitted through three basic
organizations : the family, religious organizations
and educational institutions. In today's society,
educational institutions are playing an increasingly

greater role in this regard.

(a) Consumer Feedback

(b) Marketing information systems
(c) Market share estimates

(d) Cultural values
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(xi) In large nations, the population is bound to loss a

lot of its homogeneity andthus __ arise.
(a) multilingual needs

(b) cultures

(c) sub-cultures

(d) product adaptation requirements
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(b)  weghral

(c)  SyEEphrr
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(xiiy  Two of the most important psychological factors
that impact consumer decision making process

are product __ and product involvement.
(a) marketing

(b) strategy

(c) price

(d) knowledge

H-7044/1000 (10 )



SO Fotg @ &l fskan & g #Re drl
HIE TEAyT FdseG HH § & A AR

____ 3R SWRE SRR 2
(@)  fagom

(b)  TOMIA

(c)  @md

(d) &

SECTION-B / gvs-¢
( Very Short Answer Type Questions )
( ofd qg S0 997 )

Note : Attempt any five questions. Each question carries
2 marks. (World limit : 25-30 words) [5x2=10]
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2. (i Explain the meaning of consumer behaviour.
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(ii)

(i)

(iv)

(v)

(vi)

(vii)

Explain Economic theory of Consumer Behaviour.
SUHIRTT e & A s & aaBu)
Describe types of Buying Motives.

a SO & TRl &l oA ahifoT

What is Perception? Explain its process.
TR T 27 gHb UBRAT SRy

What do you understand by product?

SR & A9 FT G &7

State the profit of product innovation.

IR TEER & A9 AR

Describe the importance of culture.
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SECTION-C / §vs-H
( Short Answer Type Questions )

(g Sada 9<)

Note : Attempt any five questions. Each question carries 4
marks. (World limit : 250 words) [5%x4=20]
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3. (i) What is the impact of culture on consumer

behaviour?
ST FFER U TR 1 1 TG Ul &7
(ii) Describe process of product innovation.

SAE FAER & TR & aUH ST

(iii) What do you understand by products? Explain
its types.

I A Y T G0 &7 39 JHX Pl Iz

H-7044/1000 (13) [P.T.O.]



(iv) Describe the social and cultural determinants of

consumer behaviour.

SUAIRKT AR & HIoh 9 Hrpicrs e
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(v) Explain difficulties in determining buying motives.
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(vi) Describe Psychological theory of Consumer

Behaviour.

SUNFA FaeR & HAGSG G & aue
it

(vii)  Explain characteristics of consumer behaviour.
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SECTION-D / ¥vs-§

(Long Answer Type Questions)

(8¢ Sam us)

Note : Attempt any three questions. Each question carries 10
marks. (More than : 500 words) [3x10=30]

fbeel i U9t & SR AT S B9 10 SR H B
(500 st & i)

3. (i) "Buyer and Consumer Behaviours can also be
known by Buying Process." Do you agree with

this statement? Explain.
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(i) What is Consumer Behaviour? Describe the

different factors affecting consumer behaviour.
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(iii) What is Information Technology? Explain its

impact on Consumer Behaviour.
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(iv) What do you understand by culture? Explain its

characteristics and nature.
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