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CONSUMER BEHAVIOUR

Time Allowed : Three Hours

Maximum Marks : 70

Minimum Passing Marks : 25

[P.T.O.]

Note : Question paper is divided into four sections. Attempt

questions of all four sections as per direction. Distribution

of marks is given in each section.

iz'u&i= pkj [k.Mksa esa foHkDr gSA lHkh pkj [k.Mksa ds iz'uksa ds

mÙkj funsZ'kkuqlkj nhft,A vadksa dk foHkktu izR;sd [k.M esa

fn;k x;k gSA

SECTION-A / [k.M&v

( Objective Type Questions )

¼ oLrqfu"B iz'u ½
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1. Attempt any ten questions. Each question carries 1

mark. [10×1=10]

fdUgha nl iz'uksa ds mÙkj nhft,A izR;sd iz'u 1 vad dk gSA

(i) If performance meets consumer expectations, the

consumer is :

(a) Satisfied

(b) Dissatisfied

(c) Delighted

(d) Happy

;fn izn'kZu miHkksDrk dh vis{kkvksa dks iwjk djrk gS]

rks miHkksDrk %

(a) larq"V gS

(b) vlarq"V gS

(c) izlUu gS

(d) [kq'kh gS
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(ii) First stage in the basic model of consumer

decision making is _____ .

(a) Purchase

(b) Information seed

(c) Need

(d) Evaluation of alternatives

miHkksDrk fu.kZ; ysus ds ewy ekWMy esa igyk pj.k gS %

(a) [kjhnkjh

(b) lwpuk [kkst

(c) vko';drk

(d) fodYiksa dk ewY;kadu

(iii) When goods and services are purchased for use

in the production or assembling of products that

are sold and supplied to others is known as :

(a) Individual Buyer Behaviour

(b) Business Buyer Behaviour

(c) Consumer Buyer Behaviour

(d) Secondary Buyer Behaviour

[P.T.O.]
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tc oLrqvksa vkSj lsokvksa dks mu mRiknksa ds mRiknu ;k

la;kstu esa mi;ksx ds fy, [kjhnk tkrk gS tks nwljksa dks

csps vkSj vkiwfrZ fd, tkrs gSa] ______ ds :i esa tkus

tkrs gSaA

(a) O;fDrxr [kjhnkj O;ogkj

(b) O;kikj [kjhnkj O;ogkj

(c) miHkksDrk [kjhnkj O;ogkj

(d) f}rh;d Øsrk O;ogkj

(iv) The Buying process starts when the buyer

recognizes a ____ .

(a) Product or service

(b) Shop or Market

(c) Need or problem

(d) Money or status

[kjhn izfØ;k rc 'kq: gksrh gS tc [kjhnkj ,d ____

dks igpkurk gSA

(a) mRikn ;k lsok

(b) nqdku ;k cktkj

(c) vko';drk ;k leL;k

(d) iSlk ;k fLFkfr
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(v) _____ is nothing but willingness of consumers to

purchase products and services as per their taste,

need and of course pocket.

(a) Consumer Behaviour

(b) Consumer Interest

(c) Consumer Attitude

(d) Consumer Perception

____ miHkksDrkvksa dh viuh ilan] vko';drk vkSj

fuf'pr :i ls tsc ds vuqlkj mRiknksa vkSj lsokvksa dks

[kjhnkj dh [kjhnus@Ø; djus dh bPNk ds vykok vkSj

dqN ugha gSA

(a) miHkksDrk O;ogkj

(b) miHkksDrk fgr

(c) miHkksDrk joS;k

(d) miHkksDrk /kkj.kk

[P.T.O.]
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(vi) _____ refers to how an individual perceives a

particular message.

(a) Consumer Behaviour

(b) Consumer Interest

(c) Consumer Attitude

(d) Consumer Interpretation

_____ ls rkRi;Z gS fd dksbZ O;fDr fdlh fo'ks"k lans'k

dks dSls fn[kkrk gSA

(a) miHkksDrk O;ogkj

(b) miHkksDrk fgr

(c) miHkksDrk joS;k

(d) miHkksDrk O;k[;k

(vii) _____ is one of the most basic influences on an

individual's needs, wants and behaviour.

(a) Brand

(b) Culture

(c) Product

(d) Price
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_____ fdlh O;fDr dh t:jrksa] pkgrksa vkSj O;ogkj

ij lcls cqfu;knh izHkkoksa esa ls ,d gSA

(a) czkaM

(b) laLd`fr

(c) mRikn

(d) dher

(viii) In terms of consumer behaviour, Culture, Social

class and Reference group influences have been

related to purchase and ____ .

(a) Economic situations

(b) Situational influences

(c) Consumption decisions

(d) Physiological influences

miHkksDrk O;ogkj ds lanHkZ esa] laLd̀fr] lkekftd&oxZ

vkSj lanHkZ lewg ds izHkko [kjhn vkSj ---------ls

lacaf/kr jgs gSaA

(a) vkfFkZd fLFkfr;k¡

(b) fLFkfrtU; izHkko

(c) [kir fu.kZ;

(d) 'kkjhfjd izHkko
[P.T.O.]
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(ix) Many Sub-cultural barriers are decreasing

because of mass communication, mass transit

and  ____ .

(a) decline in the influence of religious values

(b) decline in Communicational influences

(c) short awareness of brands in the market

(d) strong awareness of pricing policies in the

market.

tu lapkj] tu ifjogu vkSj _____ ds dkj.k dbZ

mi&lkaLd`frd ck/kk,a de gks jgh gSaA

(a) /kkfeZd ewY;ksa ds izHkko esa deh

(b) lkEiznkf;d izHkkoksa esa deh

(c) cktkj esa czkaMksa ds ckjs esa de tkx:drk

(d) cktkj esa ewY; fu/kkZj.k uhfr;ksa ds ckjs esa

etcwr tkx:drk
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(x) ______ are transmitted through three basic

organizations : the family, religious organizations

and educational institutions. In today's society,

educational institutions are playing an increasingly

greater role in this regard.

(a) Consumer Feedback

(b) Marketing information systems

(c) Market share estimates

(d) Cultural values

_____  rhu cqfu;knh laxBuksa ds ek/;e ls izsf"kr gksrs

gSa % ifjokj] /kkfeZd laxBu vkSj 'kS{kf.kd laLFkkuA

vkt ds lekt esa 'kS{kf.kd laLFkku bl laca/k esa

vf/kd ls vf/kd Hkwfedk fuHkk jgs gSaA

(a) miHkksDrk izfrfØ;k

(b) foi.ku lwpuk iz.kkyh

(c) cktkj fgLlsnkjh vuqeku

(d) lkaLd`frd ewY;

[P.T.O.]
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(xi) In large nations, the population is bound to loss a

lot of its homogeneity and thus _____ arise.

(a) multilingual needs

(b) cultures

(c) sub-cultures

(d) product adaptation requirements

cM+s jk"Vªksa esa tula[;k viuh ,d:irk dks [kksus ds fy,

ck/; gS vkSj bl izdkj ______ mRiUu gksrh gSaA

(a) cgqHkk"kh t:jrsa

(b) laLd`fr;k¡

(c) milaLd`fr;k¡

(d) mRikn vuqdwyu vko';drk,a

(xii) Two of the most important psychological factors

that impact consumer decision making process

are product ____ and product involvement.

(a) marketing

(b) strategy

(c) price

(d) knowledge
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miHkksDrk fu.kZ; ysus dh izfØ;k dks izHkkfor djus okys

lcls egRoiw.kZ euksoSKkfud dkjdksa esa ls nks mRikn

_____ vkSj mRikn Hkkxhnkjh gSaA

(a) foi.ku

(b) j.kuhfr

(c) dher

(d) Kku

SECTION-B / [k.M&c

( Very Short Answer Type Questions )

¼ vfr y?kq mÙkjh; iz'u ½

Note : Attempt any five questions. Each question carries

2 marks.  (World limit : 25-30 words)  [5×2=10]

fdUgha ik¡p iz'uksa ds mÙkj nhft,A izR;sd iz'u 2 vadksa dk gSA

¼'kCn lhek % 25-30 'kCn½

2. (i) Explain the meaning of consumer behaviour.

miHkksDrk O;ogkj dk vFkZ crkb,A

[P.T.O.]
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(ii) Explain Economic theory of Consumer Behaviour.

miHkksDrk O;ogkj ds vkfFkZd fl)kUr dks crkb,A

(iii) Describe types of Buying Motives.

Ø; izsj.kkvksa ds izdkjksa dk o.kZu dhft,A

(iv) What is Perception? Explain its process.

vocks/ku D;k gS\ bldh izfØ;k crkb,A

(v) What do you understand by product?

mRikn ls vki D;k le>rs gSa\

(vi) State the profit of product innovation.

mRikn uokpkj ds ykHk crkb,A

(vii) Describe the importance of culture.

laLd`fr ds egRo dk o.kZu dhft,A
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SECTION-C / [k.M&l

( Short Answer Type Questions )

¼ y?kq mÙkjh; iz'u ½

Note : Attempt any five questions. Each question carries 4

marks. (World limit : 250 words) [5×4=20]

fdUgha ik¡p iz'ukas ds mÙkj nhft,A izR;sd iz'u 4 vadksa dk gSA

¼'kCn lhek % 250 'kCn½

3. (i) What is the impact of culture on consumer

behaviour?

miHkksDrk O;ogkj ij laLdf̀r dk D;k izHkko iM+rk gS\

(ii) Describe process of product innovation.

mRikn uokpkj dh izfØ;k dk o.kZu dhft,A

(iii) What do you understand by products? Explain

its types.

mRikn ls vki D;k le>rs gSa\ blds izdkj dks crkb,A

[P.T.O.]
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(iv) Describe the social and cultural determinants of

consumer behaviour.

miHkksDrk O;ogkj ds lkekftd o lakLd̀frd fu/kkZjdksa

dk o.kZu dhft,A

(v) Explain difficulties in determining buying motives.

Ø; izsj.kk fu/kkZj.k dh dfBukb;ksa dk o.kZu dhft,A

(vi) Describe Psychological theory of Consumer

Behaviour.

miHkksDrk O;ogkj ds euksoSKkfud fl)kUr dk o.kZu

dhft,A

(vii) Explain characteristics of consumer behaviour.

miHkksDrk O;ogkj dh fo'ks"krkvksa dk o.kZu dhft,A
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SECTION-D / [k.M&n

( Long Answer Type Questions )

¼ nh?kZ mÙkjh; iz'u ½

Note : Attempt any three questions. Each question carries 10

marks. (More than : 500 words) [3×10=30]

fdUgha rhu iz'uksa ds mÙkj nhft,A izR;sd iz'u 10 vadksa dk gSA

¼500 'kCnksa ls vf/kd½

3. (i) "Buyer and Consumer Behaviours can also be

known by Buying Process." Do you agree with

this statement? Explain.

^^Ø; izfØ;k }kjk Hkh miHkksDrkvksa ,oa Øsrkvksa ds

O;ogkjksa dks tkuk tk ldrk gSA** D;k vki bl dFku

ls lger gSa\ le>kb,A

(ii) What is Consumer Behaviour? Describe the

different factors affecting consumer behaviour.

miHkksDrk O;ogkj D;k gS\ miHkksDrk ;k Øsrk O;ogkjksa

dks izHkkfor djus okys fofHkUu ?kVdksa dk o.kZu dhft,A

[P.T.O.]
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(iii) What is Information Technology? Explain its

impact on Consumer Behaviour.

lwpuk rduhdh D;k gS\ miHkksDrk O;ogkj ij blds

izHkko dks crkb,A

(iv) What do you understand by culture? Explain its

characteristics and nature.

laLd`fr ls vki D;k le>rs gSa\ bldh fo'ks"krk o

izd̀fr dk o.kZu dhft,A

----x----


