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Note : Attempt all the five questions. One question from each

unit is compulsory. All questions carry equal marks.

lHkh ik¡p iz'uksa ds mÙkj nhft,A izR;sd bdkbZ ls ,d iz'u

djuk vfuok;Z gSA lHkh iz'uksa ds vad leku gSaA
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UNIT-I / bdkbZ-I

1. "Marketing creates utilities." Discuss the nature  and

scope of marketing. [15]

^^foi.ku mi;ksfxrk l̀tu djrh gSA** foi.ku dh izdf̀r ,oa {ks=

dh foospuk dhft,A

OR / vFkok

What do you understand by marketing concept? Explain

the various concepts of marketing.

foi.ku fopkj/kkjk ls vki D;k le>rs gSa\ foi.ku dh fofHkUu

fopkj/kkjkvksa dks Li"V dhft,A

UNIT-II / bdkbZ-II

2. What do you mean by consumer behaviour? Explain fully

the scope. [15]

miHkksDrk O;ogkj ls vki D;k le>rs gSa\ blds {ks= dk foLrr̀

o.kZu dhft,A

OR / vFkok

What is market segmentation? Describe the importance.

cktkj foHkfDrdj.k D;k gS\ egRo dk o.kZu dhft,A
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UNIT-III / bdkbZ-III

3. Discuss the meaning of Product Price. Explain the

factors affecting Product Pricing. [15]

mRikn ewY; dk vFkZ fyf[k,A mRikn ewY; dks izHkkfor djus okys

?kVdksa dks fyf[k,A

OR / vFkok

Explain the following :

fuEufyf[kr dks le>kb;s %

(i) Product development

mRikn fodkl

(ii) Product diversification

mRikn fofo/khdj.k

(iii) Industrial goods

vkS|ksfxd oLrq,¡

UNIT-IV / bdkbZ-IV

4. What do you understand by the term retailing? What is

its importance in Indian Economy? [15]

[P.T.O.]
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QqVdj forj.k ls vki D;k le>rs gSa\ Hkkjrh; vFkZO;oLFkk esa

bldk D;k egRo gS\

OR / vFkok

What is meant by physical distributions system?

Describe in brief the factors determining physical

distribution system.

HkkSfrd forj.k iz.kkyh ls D;k vk'k; gS\ HkkSfrd forj.k iz.kkyh

dks fu/kkZfjr djus okys ?kVdksa dk la{ksi esa o.kZu dhft,A

UNIT-V / bdkbZ-V

5. "Money spent on advertising is an investment not a

waste." Explain the statement. [15]

^^foKkiu ij fd;k x;k O;; fofu;ksx gS] u fd miO;;A** bl

dFku dk ijh{k.k dhft,A

OR / vFkok

Define sales promotion. Describe its various methods

and importance.

foØ; lao/kZu dh ifjHkk"kk nhft,A bldh fofHkUu fof/k;ksa ,oa

egRo dk o.kZu dhft,A

----x----


