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Term End Examination, 2021-22
Marketing Research and Consumer Behaviour (Paper-V)
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uksV& fdUgha ik¡p iz'uksa ds mÙkj nhft,A lHkh iz'uksa ds vad leku gSaA
Note : Answer any five questions. All questions carry equal marks.

1. foi.ku vuqla/ku ds xq.kksa vkSj nks"kksa dk mYys[k dhft,A foi.ku vuqla/ku ds fo'ks"k rduhdksa dh O;k[;k
dhft,A
State the merits and demerits of Marketing Research. Discuss the special techniques of

Marketing Research.

2. u, mRiknksa ds fodkl dh izfØ;k ij ppkZ djsa rFkk mlds foi.ku j.kuhfr;ksa dh Hkwfedk Li"V dhft,A
Discuss the process of development of New products and state the role of marketing

strategies for it.

3. fcØh iwokZuqeku vkSj fcØh fo'ys"k.k ls vki D;k le>rs gSa \ mnkgj.k lfgr Li"V dhft,A
What do you understand by sales forecasting and sales analysis ? Explain with examples.

4. [kqnjk nqdku o eky xksnke dh vofLFkfr ds fy, dkSu&dkSu lh izeq[k ckrksa ij è;ku nsuk vko';d gS rFkk bldk
O;olk; ij D;k izHkko iM+rk gS\
What are the major considerations for locating the Retail outlet and warehouse and how does

it impact on business ?

5. fuEufyf[kr ij fVIif.k;k¡ fyf[k, %
(a) izsjd vuqla/kuA (b) fcØh fu;a=k.k vuqla/kuA
(c) forj.k vuqla/kuA
Write short notes on the following :

(a) Motivation Research. (b) Sales Control Research.

(c) Distribution Research.

6. miHkksDrk O;ogkj dk vè;;u foi.ku j.kuhfr;ksa dks rS;kj djus ds fy, fdl rjg ls mi;ksxh fl¼ gksrs gSa\
How does the study of Consumer Behaviour proves to be helpful in formulating the

marketing strategies ?

7. ,d ekWMy dk iz;ksx djrs gq, miHkksDrk ds fu.kZ; ysus dh izfØ;k dks le>kb,A
Explain the consumer decision making process using a model.

8. usr`Ro vkSj uokpkj izfØ;k dk izlkj miHkksDrk fu.kZ; ysus dks dSls izHkkfor djrk gS\
How does Leadership and diffusion of innovation process influence the consumer decision

making ?

9. Hkkjrh; iz.kkyh esa ykxw foi.ku uSfrdrk] ljdkj dh uhfr;k¡ vkSj miHkksDrk laj{k.k ij ppkZ dhft,A
Discuss the marketing ethics, Government policies and Consumer protection applicable in

Indian System.

10. miHkksDrk }kjk ,d u;k mRikn [kjhnus vkSj mlh mRikn dks ckj&ckj [kjhnh djus ij uksV fyf[k,A
Write a note on “Making a consumer purchase new product and repeat purchasing”.


