AJ-1317
B.B.A. (Part-II)

Term End Examination, 2021-22
MARKETING MANAGEMENT (Group-C) (Paper-I)

Time : 3 hours] [Maximum Marks : 75
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Note : Attempt all five questions. One question from each unit is compulsory. All questions carry

equal marks.

(ZRE-1/Unit-1)

1. faque Jay #o1 ® ? S W@ dwell 1 Seoi@ ity

What is Marketing Management ? Describe its main factors.

Jgar/OR
faque &1 IR FifST e foqum & =redfas @ & ®9 ° 7w & fogeed R |

Define Marketing and describe the importance of marketing as a business function.
(ZR1E-11/Unit-11 )
2. SUYE HEeR ¥ MU o T B ? SHH! Uhid ol Sooid HIWg |
What do you understand by consumer behaviour? Discuss its nature.
AAAT/OR
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"A product is a cluster of psychological satisfaction". Explain. What are the classification
adopted for differentiation consumer goods in India.
( ZRTE-111/Unit-IIT )
3. 'oAodE & Aol wai S de ged Hifd R feE w5 @ 117 58 e i ere wife |
"The success of a business to a great extent depend upon the price policy." Explain this
statement.

Jgar/OR
A foauH qREea 1 &aF | @d g dlsiies Jad & He<d i §Hesy |
Explain the importance of Legistic management keeping present marketing sinario in mind.
(ZwE-IV /Unit-IV )
4.  9NR STIHYM I AURUN I THAEA AT 3HH THE@ U™ T J0M DT |
Explain market research concept and describe its main basis.
AFar/OR
faf= R & fawa gada Fifedl | s 39 fafa |
Write a note on different sales promotion policies.
(gT3-V/Unit-V )
5.  fowa qEigam &1 emyfe faqom W #g darRy |
Describe importance of sales forcasting in modern marketing.
Igar/OR
TR faraur # foRTas o1 9 FTe © 2 foRo 1 gerereiierdr i W % e € St |
In what ways does advertisement contribute to effective marketing. Give the common
methods of measuring effectiveness.




