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Note : Answer from both the Sections as directed. The figures in the right-hand margin indicate marks.
@us ' ' /Section-A
1. PreforRad aegfre yeel @& SR QR | 1x10 =10
Answer the following objective type Questions.
7% garzd f Pyt wue |8 8 a1 T |
Indicate wheather the following statements o are "True" or False"
(a) fagor & "= oo g1
Marketing is an human activity.
(b) R v Seurg HfEman 2|
marketing is a Production process.
(c)  Suva WaER AHRiE fei 2|
Consumer behaviour is a mental thinking.
d) TE TG TH YAH FUS Bl B |
Every Product is a Separate brand.
(e) AT BR 8, T e e o e |
Middlemen are useless. they should be abolished.
6)) Raraa (rebate)adr €7
What is rebate?
(g)  ©rs fsbar & T 3MRA 87
What is ment by wholesaler.
(h)y  were Sfed @sm B e B 87
Stages of Product life Cycle. (i) 2 (ii) 4 (iii) 6 (iv) 8
(1) ﬁmﬁ%wmﬂmﬁwaﬁ‘tﬁw.ﬁ
According to M, Carthy P S of Marketing mix are-  (a) 4 (b) 6(c)2(d)3
() g e W 991 3 Fed 8| Discounton listed price is called.
i, egraik® @g1 Trade Discount ii. < 98T Cash Discount iii. Rvm# g1 Quantity Discount
iv. SwRe a1 Above all.
o, Preferied oy Sk wel @ SR AR 2x5 =10
Answer the following Short answer type Questions.
T% gaTgd o PrefaRead wu @8 8 a1 e |
(a) Ruor fsmor @ 87
What is marketing mix?
(b) aroR fawfam H=OT J @ A 7
What is meant by market Segmentation.
(c) BRI Pr aref A |
Explain the meaning of Packagine.
(d) weu Sy T 7
What is Pricing Policy.
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(e) ﬂﬁf%nasﬁawaﬂaaiaﬁ@l

What is meaning of Physical distribution.
Yvs 9 / Section - B
Frferiead < serdr wet @ wa T |

12x5 =60
Answer the following long answer type Questions.

3.%@@%@%‘?%&%%%@@3&%%1

What is meant by marketing ? discuss the nature and scope of marketing.

31ar /or
wﬁwmw%?wﬁqmma%ﬁmﬂaﬁﬁml

What is marketing plan? Explain the various elements of a marketing plan.
13/ Unit-Nl
ISR BT o &0 & Rt o fewoft #ifeRy

rite a note on bases of markets segmetation.
31t /or

Wﬁmﬁﬁﬁaﬁﬁwmﬁﬁaﬂhaﬁﬁm

ef the different factors affecting consumer behaviours. -

g313/Unit-1ll '
5.€rrus'\ﬁr3nq2rmwsm%‘?mwﬁ@mﬁﬁ@mwaﬁmlmﬂmmﬁm%mﬁﬁmmﬁaﬁwm
1Y |

What do you understant by brand? Ex
Considerations are taken in Selecting

4.mﬁnﬁawaﬁwsﬁwmwaﬁaﬂ?ﬂsﬁl

Explain market segmentation. what is its object. W

Gﬂvﬁwmw%‘?mﬂﬁwwaﬁwﬁa

What is consumer behaviour? Describe in bri

plain the difference between brand and trademerk. What
an effective brand name?

31041 /or
Wﬁﬁmwﬁmwwﬁﬁ?m%ﬁwmﬁaﬁmaﬂﬁﬁl

What do you understand by Product life Cycle? Explain its Various stages.

g®13/Unit-Iv

377aT /or
W@mﬁwﬁ?wwmﬁwmmmaﬁwaﬂml

What is meaning by Product Priciry? Explain the factors Affecting Price Determination Procedure.

313/ Unit-V
7.%@%%@%%1%%@%?@%@#@%@@%%1
Define the term distribution channel. De

scribe the factors affecting the Selection of distribution channel.
37qar /or

Afrard B R | R AR

nufacturer and the relailer." Discuss.

w@wwmﬁ,ﬁvﬁamwwmﬁa%nw@s
Is Wholesaler is an essential chain between ma




