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Note : One question from each   unit is compulsory. All ques-

tions carry equal marks.

izR;sd bdkbZ ls ,d iz'u djuk vfuok;Z gSA lHkh iz'uksa ds vad

leku gSaA

Unit-I / bdkbZ&I

1. Discuss the use of Marketing Research is specific areas.

[20]

fof'k"V {ks=ksa esa foi.ku 'kks/k ds mi;ksx dh foospuk dhft,A
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OR/vFkok

"Marketing research is necessary for strong marketing

strategy." Do you agree with this statement? Explain.

^^lqn<̀+ foi.ku O;wg jpuk ds fy, foi.ku vuqla/kku vko';d

gSA** D;k vki bl dFku ls lger gSa\ O;k[;k dhft,A

Unit-II/ bdkbZ&II

2. What is meant by diagnostic design? Distinguish

between descriptive and diagnostic design. [20]

funkukRed vfHkdYi ls D;k vk'k; gS\ o.kkZukRed rFkk funkukRed

vfHkdYi esa Hksn dhft,A

OR/vFkok

Explain the function of Hypothesis and the problem in

formulation a hypothesis.

ifjdYiuk ds dk;Z le>kb, rFkk bldh jpuk esa D;k&D;k

leL;k,a mRiUu gksrh gSa\

Unit-III/ bdkbZ&III
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3. What are secondary Resourses? Write its utility. [20]

}Srh;d lzksr D;k gaS\ bldh mi;ksfxrk fyf[k,A

OR/vFkok

What are the essentials of a Good Questionnaire?  Explain

the types of Questionnaire.

,d vPNh iz'ukoyh ds vko';d xq.k D;k gSa\ iz'ukoyh ds

izdkjksa dks le>kb,A

Unit-IV/ bdkbZ&IV

4. What do you mean by 'Sampling Theory'? What are the

specialised techniques of Sampling? [20]

^fun'kZu fl)kUr* ls vkidk D;k rkRi;Z gS\ fun'kZu dh fof'k"V

rduhdksa dk o.kZu dhft,A

OR/vFkok

Explain the Sampling and non-sampling errors in detail.

fun'kZu ,oa xSj&fun'kZu foHkzeksa dks foLrkjiwoZd le>kb,A

Unit-V/ bdkbZ&V

[P.T.O.]
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5. What do you understand by Research Report? Discuss

its presentation. [20]

vuqla/kku izfrosnu ls vki D;k le>rs gSa\ blds izLrqrhdj.k

dh foospuk dhft,A

OR/vFkok

What do you mean by Advertising Research? Explain the

Common Methods of Measuring advertising

effectiveness.

foKkiu 'kks/k ls vkidk D;k rkRi;Z gS\ foKkiu dh izHkko'khyrk

dks ekius dh izpfyr iz.kkyh dks crkb,A

----x----


