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H-7042

M.Com. (Semester-1V)
Examination, July 2022

MARKETING RESEARCH
Time Allowed : Three Hours
Maximum Marks :70

Minimum Passing Marks : 25

Note : Question paper is divided into four sections. Attempt
question of all four sections as per direction. Distribution

of marks is given in each section.
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Note : Attempt any ten questions. Each question carries 1 mark.

[1x10=10]

fbel a9 U B SEX QPTT TA® U9 3% 1 H B

1. (i Marketing research developed :

(a)
(b)
(c)
(d)

After first world war

After second world war

After 1970

After 2000

faorT sty o1 forer g & ¢

(a)
(b)
(c)
(d)

TeH 959 g8 & 9.
f&da fasg 3= & 9=
1970 & 9

2000 % 9%

(ii) There are components of Marketing

Information System.

CREE G I T I 5<% Bl 8
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(i) A good hypthesis consists of :
(a)  On the basis of estimation
(b)  Explain the facts
(c) Testable
(d)  Both (b)and (c)
T T IR Bl ©
(a) IIHM % IAER T
(b) TAT B WL FA A
(c)  wlET Iy
(d) @ (b) & (o)

(iv) In marketing scientific method are based on the

facts.
(a) True

(b) False
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ST Gl faqe & qeA @) oeia e B
(@) §A
(b) A

(v)  Objectives of Advertisement is :
(a)  To maximise the long-term profit
(b)  Tocreate reliability in buyers
(c)  Tomaximise present profit
(d)  Both (a)and (b)
foRTae &7 3%e9d ©
(a) SIS A AT B
(b)  wharedl H fIea S BN
(c) M AT I ST BT
(d) @M (a) S (b)

(vi) "Nothing in this world is so powerful as an idea

whose time has come." Who said this ?

“gq gfvar & %8 f o AR T8 8, PR
fF wh fEmr e g9y o ™ R e
HF 7

H-7042/1000 (4)



(vii)  Atheory converted with the study of the relationship
existing between a population and samples drawn

from it is known as

o & | 3B Al I B T I A
% HER W &9 & SR § FgaE M bl
fafey =t ...... P &l

(viii)  In marketing research after the collection of data

classification and tabulation is not done.

(a) Yes
(b) No
fqor Sty e Teher & 9L el SRl
wd ARV e B
(@) &
(b) &
(ix) In marketing research, ethics are not considered
important.
(a) True
(b) False
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fgor sy &, e gedt 1 e TEé @M S

Bl
(a) qdq
(b) SIS

(x) Report writing in research process is considered

as first step.

(@)  Yes

(b) No

gfes e S SRR @ S Wl S
(@)

(b) &

(xi) Report given to higher level of management as

generally in very brief.
(a) True

(b) False
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IoE WY & [&¥ S dret Sidde Sgd & A}

7 2 B
(a) qdq
(b) SIS

(xii)  External reports are meant for employees of

Institution.

(@  Yes

(b)  No

A SfiaeT T8 & FHEE & o i Sl
(a)

(b) T

SECTION-B / @vs-9
( Very Short Answer Type Questions )
( oy @g ST wed )

Note : Attempt any five questions. Each question carries 2
marks. (Word limit : 25-30 words) [5x2=10]
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frafafed & & Bt ora ot & o) AT 0o
T 2 3 H B (I G 25-30 )

1. What are the benefits of Marketing Research?

foque e & @ e 87

2. What is Marketing Informations System?
faor e w7

3. What do you mean by Hypothesis?
T IR G AT T THAA &7

4. What can the advertisement do?

fOsTOT o Y Gl &7

5. What is meant by Product Life Cycle?
SUE SiiaT-266 1 § ST =7

6. Define Quota Sampling.

Y e # aRemer iy
7. What is Hand Tabulation?

B 9elgs A 77
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SECTION-C / §vs-H
( Short Answer Type Questions )

( @g 907 9 )

Note : Attempt any five questions. Each question carries 4
marks. (Word limit : 250 words) [5x4=20]

frefafea & & 6=t die ot & Sar b T
ST 4 3 B 21 (7F AT : 250 91)

1. What do you mean by Popular Report in Marketing

Research? Present an outline of a popular report.

foqoe g # el uftdes ¥ oY @ g9Ed &7
BT Hiqaes &l Th WY@ oy

2. Throw light on importance of Marketing Research.

UoE Y % Ted W Y S|

3. Discuss the role and importance of Marketing Information

System in Modern Business.

Y FadE | faUo GEl Tsid i e T HE
Pl fad=mT Aty
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4, Explain the functions of hypothesis.
IR & Tbd THEIRT
5. Describe Marketing Research Procedure.

fager sl gk @ g i

6. What do you understand by Interpretation of Data?
Discuss it in the context of market research of a new

product.

HiBS! & eaae & o9 F1 TN of fhdl 10 w1 &
ISR SFIEEF & J6T § qel faee=m i)

7. What point would you keep in mind while preparing a

research report?

STIETM Hftded AR Hd @9g N9 e forgett &t
o F @

SECTION-D / vs-§
( Essay Type Questions )

( Frerame 999 )
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Note : Attempt any three questions. Each question carries 10
marks. (Word limit : 500 words) [3x10=30]

frfofed ® @ sl A9 Tl 1 IcX A S
g 10 3Tt H 21 (1= HAT ;500 9)

1. Suggest various measures to promote the ethical

conduct in marketing research.

fguoe g § g STeReT & Wiy & ard
T Ul @ TR

2. "In an Advertising Research "Media" is important but the
problem of its selection is complicated." Discuss the

problem in media selection in detail.

e iy & “Arey’ Ae@yel BKl o, g S g
Sifedt Bil 8, ATed g b quel F R § aviE
EAIEI

3. What is "Product Research"? Explain its objectives and

process.

SR MY FT 57 IS I5e%d T URRAT SR
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4. Discuss the various points which are taken into

consideration while selecting a sample.

Fresie &1 g & 9 - fagell ) e R
ST 21 ferET i

5. Discuss the importance of hypothesis as basic elements

of scientific method.

I TEIT & YA O $ @9 § GREIAet & 98 F
frerer i
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