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H-7042
M.Com. (Semester-IV)
Examination, July 2022

MARKETING RESEARCH

Time Allowed : Three Hours

Maximum Marks :70

Minimum Passing Marks : 25

Note : Question paper is divided into four sections.  Attempt

question of all four sections as per direction. Distribution

of marks is given in each section.

iz'u&i= pkj [k.Mksa esa foHkDr gSA lHkh pkj [k.Mksa  ds iz'u

funsZ'kkuqlkj gy dhft,A vadksa dk foHkktu izR;sd [k.M esa fn;k

x;k gSA

SECTION-A / [k.M&v

(Objective Type Questions)

¼oLrqfu"B iz'u½

[P.T.O.]
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Note : Attempt any ten questions. Each question carries 1 mark.

[1×10=10]

fdUgha nl iz'uksa ds mRrj nhft,A izR;sd iz'u vad 1 dk gSA

1. (i) Marketing research developed :

(a) After first world war

(b) After second world war

(c) After 1970

(d) After 2000

foi.ku 'kks/k dk fodkl gqvk gS %

(a) izFke fo'o ;q) ds ckn

(b) f}rh; fo'o ;q) ds ckn

(c) 1970 ds ckn

(d) 2000 ds ckn

(ii) There are ______ components of Marketing

Information System.

foi.ku lwpuk i)fr ds ------ ?kVd gksrs gSaA



H-7042/1000 (  3  )

(iii) A good hypthesis consists of :

(a) On the basis of estimation

(b) Explain the facts

(c) Testable

(d) Both (b) and (c)

,d vPNh ifjdYiuk gksrh gS %

(a) vuqeku ds vk/kkj ij

(b) rF;ksa dks Li"V djus okyh

(c) ijh{k.k ;ksX;

(d) nksuksa (b) vkSj (c)

(iv) In marketing scientific method are based on the

facts.

(a) True

(b) False

[P.T.O.]
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oSKkfud i)fr foi.ku esa rF;ksa ij vk/kkfjr gksrk gSA

(a) lR;

(b) vlR;

(v) Objectives of Advertisement is :

(a) To maximise the long-term profit

(b) To create reliability in buyers

(c) To maximise present profit

(d) Both (a) and (b)

foKkiu dk mn~ns'; gS %

(a) nh?kZdkyhu ykHk dks vf/kdre djuk

(b) Øsrkvksa esa fo'okl mRiUu djuk

(c) orZeku ykHk dks vf/kdre djuk

(d) nksuksa (a) vkSj (b)

(vi) "Nothing in this world is so powerful as an idea

whose time has come." Who said this ?

ßbl nqfu;k esa dqN Hkh bruk 'kfDr'kkyh ugha gS] ftruk

fd ,d fopkj ftldk le; vk x;k gSAÞ fdldk

dFku gS\
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(vii) A theory converted with the study of the relationship

existing between a population and samples drawn

from it is known as______ .

lexz esa ls dqN bdkb;ksa dk pquko dj o muds v/;;u

ds vkèkkj ij lexz ds ckjs esa vuqeku yxkus dh

fof/k dks ------ dgrs gSaA

(viii) In marketing research after the collection of data

classification  and tabulation is not done.

(a) Yes

(b) No

foi.ku 'kks/k esa lead ladyu ds i'pkr~ mudk oxhZdj.k

,oa lkj.kh;u ugha fd;k gSA

(a) gk¡

(b) ugha

(ix) In marketing research, ethics are not considered

important.

(a) True

(b) False

[P.T.O.]



H-7042/1000 (  6  )

foi.ku 'kks/k esa] uSfrd ewY;ksa dk /;ku ugha j[kk tkrk

gSA

(a) lR;

(b) vlR;

(x) Report writing in research process is considered

as first step.

(a) Yes

(b) No

izfrosnu ys[ku 'kks/k izfØ;k dh izFke lh<+h gSA

(a) gk¡

(b) ugha

(xi) Report given to higher level of management as

generally in very brief.

(a) True

(b) False
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mPp izca/k ds fn;s tkus okys izfrosnu cgqr gh lkjka'k

esa gksrs gSaA

(a) lR;

(b) vlR;

(xii) External reports are meant for employees of

Institution.

(a) Yes

(b) No

ckg~; izfrosnu laLFkk ds deZpkfj;ksa ds fy, gksrk gSA

(a) gk¡

(b) ugha

SECTION-B / [k.M&c

( Very Short Answer Type Questions )

¼ vfr y?kq mÙkjh; iz'u ½

Note : Attempt any five questions. Each question carries 2

marks. (Word limit : 25-30 words)  [5x2=10]

[P.T.O.]
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fuEufyf[kr esa ls fdUgha ik¡p iz'uksa ds mRrj nhft,A izR;sd

iz'u 2 vadksa dk gSA ¼'kCn lhek 25-30 'kCn ½

1. What are the benefits of Marketing Research?

foi.ku 'kks/k ds D;k ykHk gSa\

2. What is Marketing Informations System?

foi.ku lwpuk i)fr D;k gS\

3. What do you mean by Hypothesis?

vk; ifjdYiuk ls vki D;k le>rs gSa\

4. What can the advertisement do?

foKkiu D;k dj ldrk gS\

5. What is meant by Product Life Cycle?

mRikn thou&pØ D;k ls vk'k; gS\

6. Define Quota Sampling.

vH;¡'k fun'kZu dh ifjHkk"kk nhft,A

7. What is Hand Tabulation?

gLr lkj.kh;u D;k gS\
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SECTION-C / [k.M&l

( Short Answer Type Questions )

¼ y?kq mÙkjh; iz'u ½

Note : Attempt any five questions. Each question carries 4

marks. (Word limit : 250 words)  [5x4=20]

fuEufyf[kr esa ls fdUgha ik¡p iz'uksa dk mRrj nhft,A izR;sd

iz'u 4 vadksa dk gSA ¼'kCn lhek % 250 'kCn½

1. What do you mean by Popular Report in Marketing

Research? Present an outline of a popular report.

foi.ku 'kks/k esa yksdfiz; izfrosnu ls vki D;k le>rs gSa\

yksdfiz; izfrosnu dh ,d :Ikjs[kk nhft,A

2. Throw light on importance of Marketing Research.

foi.ku 'kks/k ds egRo ij izdk'k Mkfy,A

3. Discuss the role and importance of Marketing Information

System in Modern Business.

vk/kqfud O;olk; essa foi.ku lwpuk i)fr dh Hkwfedk ,oa egRo

dh foospuk dhft,A

[P.T.O.]
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4. Explain the functions of hypothesis.

ifjdYiuk ds izdk;Z le>kb,A

5. Describe Marketing Research Procedure.

foi.ku 'kks/k izfØ;k dk o.kZu dhft,A

6. What do you understand by Interpretation of Data?

Discuss it in the context of market research of a new

product.

vk¡dM+ksa ds fuoZpu ls vki D;k le>rs gSa\ fdlh u;s inkFkZ ds

cktkj vuqla/kku ds izlax esa bldh foospuk dhft,A

7. What point would you keep in mind while preparing a

research report?

vuqla/kku izfrosnu rS;kj djrs le; vki fdu fcUnqvksa dks

è;ku esa j[ksaxsA

SECTION-D / [k.M&n

( Essay Type Questions )

¼ fucU/kkRed iz'u ½
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Note : Attempt any three questions. Each question carries 10

marks. (Word limit : 500 words) [3x10=30]

fuEufyf[kr esa ls fdUgha rhu iz'uksa dk mRrj nhft,A izR;sd

iz'u 10 vadksa dk gSA ¼'kCn lhek %  500 'kCn½

1. Suggest various measures to promote the ethical

conduct in marketing research.

foi.ku 'kks/k esa uhfr'kkL=h; vkpj.k dks izksRlkgu djus okys

fofHkUu mik;ksa dks le>kb,A

2. "In an Advertising Research "Media" is important but the

problem of its selection is complicated." Discuss the

problem in media selection in detail.

foKkiu 'kks/k esa ^ek/;e* egRoiw.kZ gksrk gS] fdUrq mldk pquko

tfVy gksrk gS] ek/;e pquko dh leL;k dk foLrkj esas o.kZu

dhft,A

3. What is "Product Research"? Explain its objectives and

process.

mRikn 'kks/k D;k gS\ blds mn~ns'; ,oa izfØ;k crkb,A
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4. Discuss the various points which are taken into

consideration while selecting a sample.

fun'kZu dk pquko djrs le; fdu&fdu fcUnqvksa ij /;ku fn;k

tkrk gSA foospuk dhft,A

5. Discuss the importance of hypothesis as basic elements

of scientific method.

oSKkfud i)fr ds ewy rRo ds :i esa ifjdYiukvksa ds egRo dh

foospuk dhft,A

----x----


