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MINOR SUBJECT II- PAPER Il (PRINCIPLES OF MARKETING)
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Note : Answer all Questions. All Questions carry equal marks.
&1y / UNIT-I
1. “Rre TR AT far aeq 31 Saares gof @9 ox g T et 2, ofl uaR
Wﬂ?@ﬂ#&%ﬂﬁﬁ%ﬂmﬂﬂwﬁﬁ?ﬁ%l“sﬂmmaﬁmaﬁﬁﬂil
«Just as marketing does not begin at the end of the production line, it does not end with
the final sale.” Explain this statement.
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What do you understand by marketing mix? Discuss the forces which affect the
marketing mix.
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What is the object of marketing Segmentation? Write a detail note on the basis of
segmenting a market.
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What is motivational research? Explain its techniques.
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Describe the factors which a marketing manager should keep in mind while taking decision
of adding a new product in the product in the product line.
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Which strategies are being followed during various stages of product life cycle? Explain.
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Discuss the various approaches to the selection of channels of distribution which may be
made by manufacturing consumer goods in India.
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‘On Line’ sells are serious challenges of traditional middleman in Indian? Discuss.
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“It is said the sales promotion does not replace advertisement but supplements it? Elucidate.
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In the area of marketing what is the new trends of service marketing? Discuss their future
possibilities in detail.




